Uniting Church Synod of NSW & ACT

Our identy
Guidelines

UNITING CHURCH SYNOD OF NSW AND ACT IDENTITY GUIDELINES

Who we are

The Synod of
NSW and the ACT
supports more than
500 Congregations,
50,000 members,
13 Presbyteries and
9 schools and Parish
Missions
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The Uniting Church was the ﬁrst church to be
created in and of Australia. So, it’s fair to say
we’re proudly Australian. Our Congregations
reﬂect the multicultural face of our country –
they’re inviting and embrace people from all
corners of the globe.
We’re one of the largest Christian denomination
in Australia. You’ll ﬁnd us in Australia’s largest
cities and most remote towns. We’re also the
largest non-government provider of community
services in Australia through our community
services arm, Uniting (formerly known as
UnitingCare NSW/ACT).
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Our Tone of Voice

Our voice should
be conversational;
it should imbue
enthusiasm
and always be
community
focussed.

It needs to be
versatile and work
across different
channels and
mediums – speaking
to a diverse
audience. Tonally,
however, all our
messages should

share the same
values and be
recognisable as the
Uniting Church.

We are a Christian
organisation. We
work together for
one cause. We
are proud of our
foundations, but not
boastful. We assist
those with less and
speak for a more just,
compassionate and
inclusive society.

We offer a strong
sense of belonging
and leadership, but
stand beside those
in need.
Our voice fosters
an emotional and
spiritual connection
between our
members and our
church.
Our values mean we
must communicate
in a way that is
inclusive, honest

and supportive and
doesn’t exclude
particular groups of
people. This means
simple, honest
language. It means
talking with people
not at them. It means
talking about ‘you
and us’, not ‘we’ and
‘them’.
Our voice needs to
be inspiring to build
faith.
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Our Logo
Our logo is bold, individual and unique.
It is one of the most recognisable brand
marks in Australia, and has been with us
since union in 1977. It is combined with
a unique contemporary logotype that
must not be distorted in any way.
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Versions
Clear space
The full-colour
To keep it legible
version can be used our logo is not to
in either positive or be crowded by any
reverse.
other elements.
Print and web
optimized versions
are available to
download from the
Synod website.
As we have created
our logo within
speciﬁc proportions
and relationships,
do not attempt to
recreate the artwork
and always use
the master ﬁles
supplied.

Minimum size
So that it
reproduces
correctly, do not
use our logo any
smaller than 20mm
wide.

If you are thinking
of a new logo,
you must consult
with the Synod
Communications
Team.

Even though the
logo is made of
separate elements,
it is helpful to
think of it as being
a single and
unalterable unit. In
order to maintain
the integrity of the
logo, it is important
that it is not
modiﬁed in any way,
whatsoever.

Alignment
Alignments
are created for
maximum visual
balance and
determined for
each individual
entity.

Contact Synod
Communications
Team to discuss
how to operate
in alignment with
telling our story
visually and in
words.
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Full colour logo

The UCA logo explained

Reverse colour logo
(for use on dark backgrounds)

Incorrect usage of logo

Do not change the colour of the logo
(Some exceptions can be made for illustrative purposes as per line drawing example on the left)

Do not change the colour of individual elements
Do not outline any of the elements
(an outlne version of the disc can be used for illustrative purposes)

Do not change the size relationship of the elements
Do not change the typeface

Synod of NSW & ACT

Do not rearrange the elements
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Colour Palee
Our colour spectrum sits comfortably
alongside our core logo. We stay true
to the core palette whilst extending the
range of colours.
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UCA CHARCOAL

Our colour pallete is fresh, vibrant and
bold - a reﬂection of our diverse and
active communities of faith.
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Illustrations
We have adopted
a loose and free
illustrative line
drawing style.

This communicates
our connectedness
to each other, and
to the world around
us.
Through our hand
drawn illustrations,
we strive to show
Jesus at work within
our humanity and
our imperfections.
We aim to improve
creativity, focus
on authentic
relationships and
stand out from
the crowd with
our simple line
drawings.
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Photography
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Aim
To capture the vibrant communities of
faith that exist across the Church and
highlight our individual gifts and skills.
Portraits are open and facing the
camera preferably insitu or reﬂecting our
“sleeves rolled up” way our volunteers,
staff and members faithfully serve God
and the community
Our photography
style:
• Captures
enthusiasm,
community and
unity
• Is colourful,
vibrant and
engaging
• Celebrates
multiculturalism
and gender
diversity

Photo treatment
Vibrant and
colourful
Talent
• Multicultural
demographic,
mixed gender/age
grouping
• ‘Everyday’
timeless styling,
not corporate or
on-trend

Style
• Engaging and
open with vibrant
colours
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Fonts

A consistent typeface across all communication plays an
important role in building a consistent identity.

Heading fonts
To underpin our personality
of our story the Gilroy type
family has been selected.
Gilroy is a clean and modern
typeface that is both bold
and friendly.

Gilroy Light

ALTERNATIVE
In cases where Gilroy is not
available, an alternative font
can be used. This is Century
Gothic (Regular & Bold).

Gilroy ExtraBold

ABCDEFGHIJKLNOPQRSTUVWXYZ
abcdefghijklnopqrstuvwxyz

ABCDEFGHIJKLNOPQRSTUVWXYZ
abcdefghijklnopqrstuvwxyz

Alternative Heading font
A script font can be paired
with Gilroy to give a more
organic feel. Depending
on the project, Viva
Beautiful Pro can be used
to complement the design.
It provides an informal
feel without compomising
legibility.

Viva Beautiful Pro

ABCDEFGHIJKLNOPQRSTUVWXYZ
abcdefghijklnopqrstuvwxyz

Body copy
Aileron is used as clean and
legible font for body text.
Where not available, Aileron
can be replaced by Arial.

Aileron Regular
ABCDEFGHIJKLNOPQRSTUVWXYZ
abcdefghijklnopqrstuvwxyz
Aileron Bold
ABCDEFGHIJKLNOPQRSTUVWXYZ
abcdefghijklnopqrstuvwxyz
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Operational
communication

Tuesday, 23 Mar

ch 2021

Our identity reﬂects professionalism combined
with the culture and values that we share. We
use the identity for our stationery, corporate
brochures and internal documents.

Level 10, 222
Pitt
Sydney NSW 2000Street

PO Box A2178
Sydney South
NSW

1235

nsw act .uca .org

.au

Serving the church to make a

Jesus-shaped difference in the world
Rev. Jane Fry
General Secretary | Secretariat
Synod Office
Level 9, 222 Pitt Street, Sydney NSW 2000
PO Box A2178, Sydney South NSW 1235
P 02 8267 4452
M 0400 309 464
www.nswact.uca.org.au
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CONGREGATIONS
& FAITH COMMUNITIES

PRESBYTERIES

SYNOD OFFICE
PARISH MISSIONS
INSTITUTIONS

SYNOD COUNCIL
& SYNOD STANDING
COMMITTEE
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Contact the Synod Communications Team
The Synod Communications Team is here to
help you. For help or questions regarding the
implementation of the Uniting Church story please
contact the Synod Communications Team.
Adrian Drayton
Head of Communications and Marketing
AdrianD@nswact.uca.org.au
Angela Candena
Communications Manager
AngelaC@nswact.uca.org.au
Rana Moawad
Senior Graphic Designer
RanaM@nswact.uca.org.au
Jonathan Foye
Editor and Content Producer
JonathanF@nswact.uca.org.au

nswact.uca.org.au
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